










Product entry: 

Detailed text highlighted with no limit of characters, 
images, deep links, PDF data sheets, video streams. 
Each product entry is promoted in the newsletter.

Company profi le:

Detailed texts with no limit of characters, images, deep 
links, PDF company brochure, video streams such as a 
classifi cation of product groups or business units.

3D animation: 

Present your products in 
3D including 360° view, 
zoom options and 
animation of detailed 
functions.

Trade show special: 

Detailed description, 
trade show logo, 
exhibitor list, 
exhibitor’s product 
highlights, interactive 
fl oor plans.

PRO-4-PRO.com
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STATISTICS

13 %

26 %

23 %

20 %

18 %

managing director

manager

department manager

project manager

constructer

Die Hauptzeiten, in denen 
PRO-4-PRO.com genutzt 
wird, liegen zwischen 7:00 
und 20:00 Uhr, das 
ebenfalls die mehrheitliche 
Nutzung am Arbeitsplatz 
belegt.
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RATES

Special agreement

Procedure – A unique oppurtunity to have all your product information 

sent to us placed on PRO-4-PRO.com automatically including all optimisa-

tions for the previously agreed time.

And it cannot be simpler – Please contact us and we will provide 

you a tailor made offer for a special agreement.

RUNTIME 
6 MONTHS

TOTAL COST €

RUNTIME 
12 MONTHS

TOTAL COST €

Basic entry free of charge

Product entry / New 630 1,050

Product entry / Renewal 285 510

Company profi le          – 315

Special agreement depending on volume/frequency

3D product animation depending on volume/frequency

Trade show special depending on volume/frequency

BANNER
PER 

MONTH €
PER 1,000 

ADVIEWS €

Fullsize / Sector welcome page 225 75

Leaderboard / Sector welcome page 300 100

Wide Skyscraper / Sector welcome page 240 80

Fullsize / Segment + newsletter 405 135 

Leaderboard / Segment + newsletter 495 165 

Wide Skyscraper / Segment 345 115 

Fullsize / Keyword 225 75

Leaderboard / Keyword 300 100

Wide Skyscraper / Keyword 240 80

Exclusive button 3,500 –

PACKAGE 
DEALS

RUNTIME 
12 MONTHS* 

TOTAL COST €

Basic Package

- 4 product entries* 
-  1 product entry in one of 

GIT VERLAG’s trade journals
- company profi le*
- Banner ad for 3 months

1,640

Basic Plus 
Package

- 8 product entries* 
-  3 product entry in one of 

GIT VERLAG’s trade journals
- company profi le*
- Banner ad for 6 months

3,020

DISCOUNT

  5 Product entries  5 %

10 Product entries 10 %

15 Product entries 15 %

20 Product entries 20 %

Special agreement

Procedure – A unique oppurtunity to have all your product 

information sent to us placed on PRO-4-PRO.com automatically 

including all optimisations for the previously agreed time.

And it cannot be simpler – Please contact us and we will 

provide you a tailor made offer for a special agreement.

RUNTIME 6 MONTHS 
TOTAL COST €

RUNTIME 12 MONTHS 
TOTAL COST €

Basic entry free of charge

Product entry / New 630 1,050

Product entry / 
Renewal

265 480

Company profi le 315

Service 2 2 2
To estimate the success of your advertising campaigns 
PRO-4-PRO.com provides a regular response service via e-mail 
containing detailed statistics. Prospect customer requests are for-
warded directly via e-mail, too. For detailed consulting or if you 
would like to apply changes to an existing presentation please do 
not hesitate to contact the PRO-4-PRO team.

PER MONTH

Banner / Search result 35

Banner / Sector welcome page 65

Banner / Keyword 65

Banner / Segment + newsletter 115

Exclusive button 2,000

Special agreement depending on volume/frequency

3D product animation depending on volume/frequency

Trade show special depending on volume/frequency

PACKAGE 
DEALS

RUNTIME 
12 MONTHS* 

TOTAL COST €

Basic Package

- 4 product entries* 
-  1 product entry in one 

of GIT VERLAG’s trade 
journals

- company profi le*
- Banner ad for 6 months

1,560

Basic Plus 
Package

- 8 product entries* 
-  3 product entry in one 

of GIT VERLAG’s trade 
journals

- company profi le*
- Banner ad for 12 months

2,880
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GENERAL TERMS OF BUSINESS

1. “Advertising order” in the sense of the following general terms of business is the contract for the publication of one or more adverts of 
an advertiser or other marketer in a printed publication for the purpose of circulation. 
2. Unless otherwise stated, adverts should be released for publication within one year of the contractual signing. If the right to release 
individual adverts is included as part of the contract, the order should be processed within one year from the appearance of the fi rst adverts 
where the fi rst adverts are released and published within the timeframe stated in clause 1. The discounts shown on the advert price list 
are only given for advertisers’ adverts which appear in a brochure within a year. The timescale begins on the date of appearance of the 
fi rst advert, unless a different start date has been agreed in writing upon signing of the contract. The size of discount is based on volume. 
If, within a year, fewer adverts are taken than originally agreed, the publisher shall be entitled to re-calculate the discount based on the 
difference between the actual and guaranteed number taken.
3. Upon contractual signing, the client shall be entitled to release adverts in addition to the volume stated in the order within the agreed 
timeframe or that stated in clause 2. 
4. If the contract is not fulfi lled for reasons that are not the fault of the publisher, the client, without prejudice to any other legal obligations, 
shall compensate the publisher with the difference between the guaranteed discount and the discount corresponding to the actual volume. 
If the non-fulfi lment by the publisher is attributable to force majeure, the client shall not be entitled to compensation.
5. In the calculation of advert volumes, text millimetre lines are converted according to price into advert millimetres.
6. Orders for adverts and other marketing material to be published specifi cally and exclusively in specifi c issues, specifi c publications or 
in specifi c places in the publication must reach the publisher in suffi cient time for the client to be able to be informed before the advert 
deadline of whether the order can be executed in the requested manner. Categorised adverts are printed under the relevant category 
without this requiring express agreement. 
7. Orders for adverts and third-party inserts to be published specifi cally and exclusively in specifi c issues, specifi c publications or in specifi c 
places in the publication must reach the publisher in suffi cient time for the client to be able to be informed before the advert deadline of 
whether the order can be executed in the requested manner. 
8. Text component adverts are adverts which adjoin the text and not other adverts for at least three pages. Adverts that are not recognisable 
as adverts because of their editorial layout are clearly marked with the word “Advert” by the publisher.
9. The publisher reserves the right to reject advert orders, including individual adverts under a contract or orders for inserts on grounds 
of content, origin or technical format under its own standard, factually justifi ed principles, if their content contravenes legal or regulatory 
stipulations or their publication is unacceptable for the publisher. This applies to orders submitted to branch offi ces, receiving offi ces or 
representatives. Orders for inserts are only binding for the publisher once the insert template has been submitted and approved. Inserts 
which, due to the format or appearance, may appear to the reader to be part of the newspaper or magazine, or which contain third-party 
adverts, shall not be accepted. Rejection of an order shall be communicated to the client without delay.
10. The client shall be responsible for prompt delivery of the advert text and accurate printing data and inserts. The publisher shall request 
replacement for recognisable inaccuracies or damaged printing data without delay. The publisher guarantees print quality normal to that of 
the title concerned within the scope of the possibilities of the printing data.
11. The client shall be entitled to a reduction in payment or corrected replacement advert in cases of fully or partly illegible, incorrect or 
incomplete printing of adverts, but only to the extent that the purpose of the advert is affected. Should the publisher allow the timeframe 
given to it to elapse or the replacement advert still be incorrect, the client shall be entitled to a reduction in payment or cancellation 
of contract. Compensation claims from positive breaches, faults upon contractual signing or non-permitted acts are excluded. This also 
applies to contracts concluded by telephone. Compensation claims from impossibility of provision or delay are limited to compensation for 
foreseeable damage and to the fee due for the advert or insert concerned. This does not apply to intent or gross negligence on the part 
of the publisher, its legal representatives and its fulfi lment agents. The publisher’s liability for damage due to the lack of assured features 
remains unaffected. In sales transactions, the publisher will also not be responsible for gross negligence on the part of the fulfi lment 
agents; in other cases, liability of salespeople for gross negligence is limited, according to the circumstances, to foreseeable damage up to 
the amount of the advertising fee concerned. Except in the case of defects that are not obvious, claims must be made within four weeks 
of submission of invoice and receipt.

12. Samples are only provided where specifi cally requested. The client shall be responsible for the correctness of the returned samples. The 
publisher shall observe all error corrections made known to it within the period specifi ed upon sending the sample. Should the client fail to 
return a sample sent on time by the publisher within the specifi ed period, approval for print shall be deemed to have been given.
13. Unless any specifi c sizing requirements have been given, the amount to be charged shall be calculated based on the print size that is 
normal for the type of advert.
14. Should the client fail to pay in advance, the invoice shall be sent immediately or within a maximum of fourteen days after publication of 
the advert. The invoice must be paid within the period given in the price list, starting from the date of receipt of invoice, unless a different 
payment period has been agreed in individual cases. 
15. In the event of a delay or deferral in payment, interest and recovery costs shall be added to the amount due. In the case of payment 
delay, the publisher may withhold further publication under the order concerned until payment is made and demand advance payments for 
the remaining adverts. Where there is established doubt over the client’s ability to pay, the publisher shall be entitled, even during the term 
of an advertising contract, to make the publication of further adverts dependent on the prepayment of the sum due and the settlement of 
outstanding invoices, regardless of the payment terms originally agreed.
16. The publisher shall provide, upon request, an advert record along with the invoice. According to the type and scope of advertising 
contract, advert extracts, record pages or full record numbers will be provided. If a record can no longer be created, it will be replaced with 
a legally binding certifi cation from the publisher of the publication and distribution of the advert.
17. The client shall bear the costs of the production of ordered printed documents and of considerable changes arising or requested by the 
client to the specifi cations originally agreed.
18. In the event of reduction in circulation, a price reduction may be claimed for contracts for a series of adverts if, in the overall average of 
the insertion year of the fi rst advert, the average circulation stated in the price list or stated any other way or, if a circulation fi gure is not 
given, the average number of issues sold (for trade magazines, where appropriate, the average actual distribution) in the previous calendar 
year is not exceeded. A reduction in circulation is only deemed as a defi ciency eligible for a price reduction if it amounts to
– 20% for circulation of up to 50,000 copies
– 15% for circulation of up to 100,000 copies
– 10% for circulation of up to 500,000 copies
–   5% for circulation of up to 500,000 copies.
In addition, claims to price reduction are excluded upon contractual signing if the publisher has given the client suffi cient notice of the 
reduction in circulation for the client to be able to cancel the contract before publication of the adverts.
19. With numeric displays, the publisher shall exercise the same care as a proper professional in the safekeeping and prompt issuing of 
offers. Registered and urgent mail relating to numeric displays is only sent through the normal postal channel. Entries in numeric displays 
are stored for four weeks. Mail not collected within this period is destroyed. The publisher shall return valuable documents without being 
obliged to do so. The publisher reserves the right, in the interest and for the protection of the client, to open incoming offers in order 
to eliminate misuse of the numeric service for investigation purposes. The publisher is not obliged to pass on business promotions and 
mediation offers.
20. Print documents are only sent to the client if specifi cally requested. The obligation of safekeeping ends three months after expiry of 
contract.
21. In dealings with its business partners, GIT VERLAG stores data for the purpose of processing in automated procedures.
22. The place of fulfi lment is the publishers’ domicile. In dealings with traders, and legal entities under public law, or with special assets 
under public law, the place of jurisdiction for legal proceedings shall be the domicile of the publisher. Where claims of the publisher are not 
validated in enforcement proceedings, the place of jurisdiction for non-traders shall be determined in accordance with their domicile. If the 
place of domicile or usual place of residence of the client at the time of the raising of proceedings is unknown or the client has relocated 
its domicile or usual residence since the contractual signing to somewhere outside the geographical scope of the law, the domicile of the 
publisher shall be agreed as the place of jurisdiction.
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CONTACT
CHEManager · Roesslerstr. 90 · 64293 Darmstadt · Germany · Teamfax: +49 (0) 6151 8090 168

Editorial 
Dr. Michael Klinge
Product Management
Tel.: +49 (0) 6151 8090 165
michael.klinge@wiley.com

Dr. Dieter Wirth
Tel.: +49 (0) 6151 8090 160
dieter.wirth@wiley.com

Carla Scherhag
Tel.: +49 (0) 6151 8090 127
carla.scherhag@wiley.com

Dr. Andrea Gruß
Tel.: +49 6151 660863
andrea.gruss@t-online.de

Dr. Sonja Andres
Tel.: +49 (0) 6050 901633
sonja.andres@t-online.de

Dr. Birgit Megges
Tel.: +49 (0) 961 7448 250
birgit.megges@wiley.com

Brandi Hertig Schuster
Tel.: +49 (0) 6151 8090 166
brandi.schuster@wiley.com

Ana Wood
Tel.:+49 (0) 6151 8090 255
ana.wood@wiley.com

Dr. Roy T. Fox
Tel.: +49 (0) 6151 8090 128
roy.fox@wiley.com

Wolfgang Sieß
Tel.: +49 (0) 6151 8090 240
wolfgang.siess@wiley.com

Media Consultants
Thorsten Kritzer
Tel.: +49 (0) 6151 8090 246
thorsten.kritzer@wiley.com

Corinna Matz-Grund
Tel.: +49 (0) 6151 8090 217
corinna.matz-grund@wiley.com

Miryam Preusser
Tel.: +49 (0) 6151 8090 134
miryam.preusser@wiley.com

Dr. Michael Reubold
Tel.: +49 (0) 6151 8090 236
michael.reubold@wiley.com

Ronny Schumann
Tel.: +49 (0) 6151 8090 164
ronny.schumann@wiley.com

Roland Thomé
Tel.: +49 (0) 6151 8090 238
roland.thome@wiley.com

Editorial Assistants
Lisa Rausch
Tel.: +49 (0) 6151 8090 263
lisa.rausch@wiley.com

Angela Bausch
Tel.: +49 (0) 6151 8090 157
angela.bausch@wiley.com

Sales Representatives 
Dr. Michael Leising
Tel.: +49 (0) 3603 8931 12
Fax: +49 (0) 3603 8931 11
leising@leising-marketing.de

Manfred Höring
Tel.: +49 (0) 6159 5055
Fax: +49 (0) 6159 5057
media-kontakt@t-online.de
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